Golden Gatherings

Q4% isn't one celebration —it's twelve
weeks of them. Ozone reaches the
audiences planning, hosting and living
every moment — from Halloween and
festive parties to toasting the New Year




Q4 is twelve weeks of celebration - not one
Four reasons why Ozone reaches this audience as they perfect their party plans
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Audience overview Device usage

@® Mobile Desktop @ Tablet
Ozone's Events & .
Attractions audience peaks
at Christmas. They're
2 M planning their own
celebrations and researching
the best events to attend.
u n iq u e They come to Ozone ’Fo
discover, plan and decide
what to do across the twelve

users weeks of Q4 —and they do it h - Yl

aACross every screen.
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Audience overview Device usage

» Mobile Desktop @ Tablet
Ozone's Food & Drink —

audience gets the party 8 -
started in October at =

1 7 M Halloween. They're planning 13.0%
menus, researching recipes
and catering for their guests. |
u n i u e They're seeking inspiration to
q fill up their shopping lists and
supermarket trolleys — and

U Se rS they're in market throughout < 79.0%‘ y

the golden quarter.

Top keywords for Categories more likely

Food & Drink to be engaged with
e Christmas 4.3m Christmas Shopping
° oinnerl7m Househol:jSupplies
ily 1. .
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Party treats Celebratory spirits lifted by Halloween
kick it all off

= Party Supplies 2024 Party Supplies 2025 == == Baseline

Halloween.gets the Q4 1000
party started. Audiences Halloween'’s other top 6.5x (2-yr avg)

growing categories Party Supplies peaks

/& -
aren't just stocking up on at Halloween

Party Supplies &

Decorations to spookify

their homes — they're filling 750 Costumes 2x

their cupboards with party Entertaining 75%

food, sweet treats and Groceries 60% N
refreshments and dressing / %‘%
up to get party ready. Food fﬁf

& Drink, Grocery 500 4 N\
Shopping, Costumes and / AN
Home Entertaining all . / \\
over-index in October, '\

meaning the Hallowee% 4 P
moment on the Ozone Y / 250 e
platform is a broader \/\ /> _~
\ —_—
g

planning opportunity. / g N‘%MMW

Food & Drink 2x

/ ( Oct W1 Oct W2 Oct W3 Oct W4 Oct W5

Source: Ozone




Party plans Halloween pivots to festive fun
power up

= Decorations Spirits & Cocktails == == baseline
4X

Hallovyeen endsl but party 600 seray Susplies [ i
planning doesn't. Christmas week
Engagement with Party 2.5x

Supplies & Decorations Party Supplies rise

as November ends

continues to over-index as

skeletons and cobwebs are

almost instantly replaced

by Christmas wreaths and Hde
tinsel-covered trees.

As festive socialising
begins, Spirits & Cocktails

interest builds through \ \30%
November and December - [ _ 43  Spirits & Cocktails Average Spirits &
peaking as work parties y p— 200 growth as party Cocktails lift Dec W3
and Christmas celebrations 4P Wy season begins to Q5
get into full swing, and \ ‘r
sustaining into Q5 as New  \aug U g B o
Year's Eve rounds off the ‘
festive season. | /

\ /\\ /‘
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Cooking up a Feasting inspiration tops audiences up

food frenzy

Feast plans, recipes and 175
festive tipples top up
Cooking, Desserts &
Baking and Alcoholic
Drinks in December.
150
Cooking and Desserts &
Baking over-index as the
season of goodwill begins,
peaking at Christmas.

With an earlier peak for
Alcoholic Drinks in *

November, as festive socials'\\ W 4
start and retail sales occur, \\\“‘ ,/// g
there's an opportunity for oy 100
brands to connect with |
festive foodie audiences in \

a less competitive phase.
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= Cooking Desserts & Baking = Alcohol == == Baseline

+40-60%
Cooking and
Desserts & Baking
35% Xmas week lifts

Desserts & Baking
leads the December
build as recipe
inspiration begins

+15%
Alcoholic Drinks
above index
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Celebrations Party season sees hospitality ramp up
out of home

= Bars & Restaurants Dining Out = Nightclubs = = Baseline

The sense of festive 150 +25% ) S0 +10-20% 0
conviviality carries on Dining Out lift Nightclubs rise as Q5 lifts across

g Qut it as party season starts A .
throughout November and party plans begin Hospitality categories

December. While home
hosting planning
continues, attention turns
to out-of-home revelry
driving increased audience
engagement with
hospitality categories.

150

100

100

This 10-week period sees
Bars & Restaurants, Dining ’
Out and Nightclubs @ X
outperform typical levels of = "~ = |

engagement as festive and Y\J -
New Year's Eve moments | P |

take centre stage. A |

0
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Connecting with curators of festive moments

20M 19M 30M

users users users

Home & Garden, Home
Entertaining, Consumer
Electronics, Party Supplies &
Decorations, Household
Supplies

Food & Drink,
Cooking, Groceries, Alcoholic
Beverages, Non-alcoholic
Beverages, Desserts & Baking

Events & Attractions, Shopping,
National Holidays, Gifting, Music
Events, Home Entertainment
Systems
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Own the Golden Gatherings moment

Beyond the party, capture the nation’s celebratory audiences
with Ozone throughout the golden quarter

Reach audiences planning, hosting and celebrating across all
twelve weeks of Q4 — from Halloween’s 8x Party Supplies spike
to New Year's Eve's nightclub and dining surge

Activate against the moments that matter: Halloween,
Christmas parties, festive dining and New Year — all fully
addressable and available on the Ozone platform

The celebration never stops. From the first Halloween party to
the last New Year's toast, Ozone's audiences are engaged,
in-mMmarket and ready to be reached

Don't go dark after Christmas — Bars & Restaurants,
Nightclubs and Dining Out all over-index into January,
extending the celebrations opportunity well into Q5



