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Audience overview

Whether browsing recipes,
planning a dinner out, or
exploring the latest food

trends, our Foodies audience
brings together home cooks,

culinary adventurers, and
drink enthusiasts — spanning
everything from weeknight
inspiration to special
occasion planning.

Food & Drink topics
most engaged with

Desserts &
Baking

Fast Food

World
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Cooking
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Groceries
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Home Appliances
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Household Supplies
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Travel Books
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Bars & Restaurants
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Foodie
occasions

National and civic
holidays are key
occasions for our
Food & Drink
audiences’ appetites
to grow.

From Memorial:Day
to Labor Day and
everything in
between, we see
Foodies swell around
key areas, including
BBQs & Grilling and
Alcoholic Beverages.

Peak holidays amp up the flavor among
our Foodie audience
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