


Audience overview

From everyday essentials to
considered big-ticket

R ea C h purchases and sales season

splurges, our Shoppers

o audience is actively in market
8 I n 1 O - browsing, comparing, and
researching products to buy
across retail, ecommmerce,

S h O p pe rS and everything in between.

Shopping topics most
engaged with
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Device usage

Phone e Desktop e Tablet

4%
28%

68%

Categorieé rhbre likely
to be engaged with

Pet Supplies

162
Home Appliances
i152
Makeup & Accessories
i140
Home & Garden
i120
Food & Drink

i




Shopping
trends

Our Shopping
audience doubles
during peak
windows, like
Amazon’s Big Spring
Sale.

Within the category,
one-shot events, such
as Valentine's Day
and Mother's Day
boost high-intent
audiences like
Flowers Shopping
and Gifting to
explosive growth.

Source: Ozone 2025

Shoppers surge during key retail and
gifting moments
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Celebrate Mom: Gifting peaks before Mother’s Day

Audiences for
Perfume lifts in the
two weeks before the
holiday, surging 5x
and fueling a +40%
overall rise in the
Beauty category.

As the big day
approaches,
audiences pivot to
shorter-window gifts,
driving Gifting up
65% and sending
Flower Shopping
2.5x higher during
Mother's Day week.

Source: Ozone 2025

600%

400%

200%

= Beauty

5x
Perfume

Flower Shopping = Gifting = Perfume == == Baseline

2.5x
Flower Shopping

65%
Gifting

0%

04/27/25

05/4/25

05/11/25

05/18/25 05/25/25



Style and spirits lead Father’s Day trends

T K g Alcohol Men's Accessories = Men's Clothing == == Baseline Men's Footwear
e weeks aroun

Father's Day see a 250%

significant style

upgrade, with Men'’s

Fashion audiences - 2008

i . . +30%
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emerge as a premier +20%
gift choice, Accessories
. 0,
consistently o
over-indexing as
audiences toast to
0%
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