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Incremental Shopping reach
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Top Subcategories driving
Shopping engagement

Ecommerce

Grocery Shopping

Children’s
Games & Toys

Gifts & Greetings Cards

Sales & Promotions
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Mobile Desktop ) Tablet

Highest
indexing behaviours

Home Appliances
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Saving
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Video Gaming
124
Food & Drink
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Careers
i120




Shopping

From the November
'Cyber Five' frenzy and
July 4 summer surges
to Labor Day and
Presidents' Day
savings, Shopping
engagement hits
high-water marks
across every key
promotion period on
Ozone's Audience

Connection Platform.

Reach 75% of Shopping users with Ozone

Audiences surge and engage more around key Shopping
events
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