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Beyond the Big Game: Football interest lifts now

Source: Ozone 2025

Don't wait for February's Big Game 
to reach passionate sports fans. 
Football engagement surges as 
early as September and stays high 
all fall long.

Engagement with Sports TV 
spikes early in September as fans 
tune in for season openers, 
broadcast slates, and college 
kickoff games.

As the season unfolds, interest in 
Football builds steadily through 
October and November, driven by 
high-stakes conference rivalries, 
fantasy lineups, and key 
match-ups.

With Football engagement well 
above baseline throughout Q4, 
early fall offers brands an 
immediate, high-intent window to 
capture fan attention long before 
championship season.

Early-season 
gridiron 
opportunity

Early September Kickoff
Sports TV doubles as fans 
tune in for season openers 

October Gridiron Surge
Football engagement 

reaches high-sustained levels 
(+75%) as matchups and 

conference rivalries build.

Holiday Sports Viewership
Sports TV and live event 

coverage experience 
secondary peaks 

surrounding Thanksgiving 
weekend sports broadcasts.


