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Ozone’s Audience 
Connection Platform reaches 

Tech audiences from new 
launches to discounts. This 

audience is researching new 
advancements in cell phones 
and tablets and seeking the 

best deals on new tech.
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Flagship launches and sales events

Source: Ozone 2025

As Q4 approaches, engagement 
across tech categories shifts 
from early inspiration to 
purchase intent.

The fall tech refresh wave begins 
in mid-September, triggered by 
major product reveals and 
flagship hardware launches like 
Apple’s annual announcements.

Engagement reaches its highest 
peak during major sales periods 
in November, as deal-seeking 
audiences turn to Consumer 
Electronics to secure key 
promotional offers.

Sustained interest in broader 
Tech & Computing and Gaming 
keeps engagement above 
baseline through the holiday 
season, driven by gift research 
and end-of-year upgrades.

Tech intent 
sparks 
engagement

Sales early intent
Consumer Electronics 

engagement more than 
doubles, becoming a primary 
focus category during peak 

sales periods.

Apple Tech Launch
Starts the tech refresh wave 
as new features and flagship 

devices are revealed.

Sustained engagement
Tech & Computing 

engagement remains above 
baseline through year-end, 
driven by gift buying and 

hardware upgrades.

Gaming momentum
Holiday release schedules 

and seasonal console 
bundles spark interest.


