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Q4’'S golden

Online

. Festive Diverse
AL Shopping & feasting Drinks

mapped out

24-carat categories

Linear TV & Festive Films Seasonal Style

Streaming & Fashion

Beauty & Festive fun & Festive hosting
Selfcare Gifting things to do at home

The gift of tech
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@ONE

Online Shopping and Gifting

Big sales drive Online Shopping, while Gifting remains a last-minute habit

When it comes to reader engagement with
Gifting content, interest builds consistently
throughout Q4, peaking in Christmas week
with more than 3m page views as
last-minute shopper rush in.

3.3m

weekly Gifting
page views

Outside of this week, the final days of
October bring the most significant WoW
growth - up nearly +50% - and should be
considered the key trigger moment for
readers with ¢.50 days to go to Christmas.

+50%

WoW growth
in Gifting

The difference in Online Shopping and
Gifting trends suggests a divide is forming
between Black Friday purchases compared
to Christmas gift buying. Sales periods have
become a ‘treat yourself moment’ rather
than gift buying for loved ones.

TAKE
ACTION

Page Views

5m

4m

3m

2m

Om

== Gifting == Online Shopping

40 41 42 43 44 45 46 Black 48 49 50 Christ- 52
Friday mas

Week

Source: Ozone, 2024
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Aligning with the highly relevant, premium

editorial at platform scale

netmums | vosesn

ana

What to put in a Christmas Eve box for toddlers

The best Christmas gift ideas for

Wondering what to buy for the women in your life? Stylish separates, a
sexy scent —or really spoil her with an ebike

sssssssss

vvvvvvvvvvvvvvvvv

THE
s.‘n News Sport

Money > Tips

SALE AWAY Best Black
Friday deals revealed
including a Ninja air
fryer and Quality
Street



@ONE
Reaching shopping audiences in the lead
up to Christmas

Activating Ozone’s unique first party audiences

Shopping

Christmas

Ozone first party segment Ozone first party segment Ozone first party segment
Target all the highly Target all the highly Target the highly relevant
relevant Christmas-related relevant Black Friday-related shopping content as well as
editorial, as well as readers editorial, as well as readers those readers showing the
of this content of this content highest level of engagement
24.1M unique users/month 13.8M unique users/month 25M unique users/month




Festive feasting &
diverse drinks



Festive feasting

From frozen and fresh to fab foodie trends, our content inspire Cooking

+23%

Cooking PVs
rowth
ovem ber

+41%

Cooking
views in t e run
up to Christmas

TAKE
ACTION

Through November, we see +23%
growth in Cooking as early christmas
inspiration seekers begin to prepare
for the festive season.

Throughout December we see even
more dramatic growth - with a 41%
increase in Cooking page views — as
more inspirational content and
recipes are published.

Across our premium publisher
platform we see 28m Cooking page
views in Q4 - or over 2m per week -
driven by feasting moments
Christmas and New Year's Day.

Page Views

@ONE

B Cooking

3.0m

Early Christmas Christmas &
Inspiration New Year
Seekers Preppers

2.5m

2.0m

40 41 42 43 44 45 46 47 48 49 50 51 Christ-
mas

Week

Source: Ozone, 2024
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A diversity of drinks choices

Imbibers and abstainers are benefiting from drinks industry innovations

From 2022 to 2023, reader
+31 % engagement with Non-Alcoholic
Non Alcoholic Beverage content grew by almost a

Beverages third, in-line with the no and low
growth YoY drinks trends.

Average weekly engagement grows
+1 2% by +12% compared to the quarterly

(SRR VA 2verage for Non-Alcoholic Beverages
(=ETo S al[oRdaElaW during Macmillan’s Go Sober in
AENOZEVEICIERY  October fundraising initiative.

Plan for non-alcoholic activations at
the beginning of the quarter to
TAKE capitalise on Sober October
ACT'N engagement. Focus shifts to wines
and spirits as we approach the
Christmas festivities.

Page Views

Page Views vs. Q4 Average

W 2022 [ 2023

+31%

15m
+81%
5m
| ]
om S—

Non-Alcoholic Beverages Wine Spirits and Cocktails Beer Soft Drinks

M Non alcoholic beverages [l Alcohol

150%

100%

50%

0%

40 41 42 43 44 45 4
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49 50 51 52

Source: Ozone, 2024
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Aligning with the highly relevant, premium

editorial at platform scale

LIFESTYLE o Exploe Lfstye

IR oo s Drink Fashionv  Beautyv  Luxuryv  Carsv  Gardening  Recommended

The best supermarket mincemeat: T'd use this
over homemade every time’

Canashop-hought jar beat a homemade batch? We try 20 from the supermarket aisles to

find out

HUFFPOST)

We Tried 5 Mulled Wine Swaps From
Mulled Gin And Vodka To... Tea

e casan

]
MailOnline B~

Hame | News | Ropus | 0.5 | Speet | Showsiz Hoalth | Sciunce | Money | Trwwet |0

The great Christmas food
taste test: TESSA
CUNNINGHAM'S guide to this
year's tastiest festive
fare...so which are our
crackers?

By TESSA CUNNINGHAM FOR THE DAILY
MAIL

PUBLISHED: 17:52, 15 December 2023 |
UPDATED: 19:58, 15 December 2023

cEEME=E22 3

There's a week to go, but don't buy
any Christmas food without reading
Tessa Cunningham's guide to this

year's tastiest festive fare.
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Reaching foodies and party organisers this

festive season

Activating Ozone’s unique first party audiences

Festive Feasting

Ozone first party segment

Target editorial and
audiences looking for recipe
inspiration and supermarket

best buys this Christmas

7.9M unique users/month

Ozone first party segment

Reach readers in search of
alcohol gifting ideas and
recipes, as well as the highly
relevant editorial itself

8.1IM unique users/month

Sober Saints

Ozone first party segment

Reach readers in search of

non-alcoholic gifting ideas

and recipes, as well as the
highly relevant editorial itself

7.8M unique users/month




Television, streaming &
festive films



Reader engagement with Television content across Q4

Unmissable TV
& Streaming

Strictly Come
Dancing Halloween
special+25% WoW

50m

I'm A Celeb Final
I'm A Celeb starts +15% WoW
+14% WoW

Our Television audience grew by

+7% in 2023, with some of the o

year’s biggest moments coming ——

via streaming platforms, such as U ek +10%

the release of Top Boy, which é Lo

drove +29% WoW growth. g som

Linear TV still generates o

enormous engagement with

appointment viewing driving .

millions Of page Views a year, 02/10/23 09/10/23 16/10/23 23/10/23 30/10/23 06/11/23 13/11/23 20/11/23 27/11/23 04/12/23 11/12/23 18/12/23 25/12/23

espeaally n Q4 +'| '7% As well as these usual big TV moments, this year also promises to deliver huge

TV page views after Christmas Special returns for Gavin & Stacey and Outnumbered. We expect these
Christmas special much-loved characters to generate large amounts of coverage, with the
announcements announcements alone driving a 17% increase in page views.

T AKE For brands looking to maximise impact among linear TV audiences in the lead up to

Christmas, Entertainment, Reality TV and Soaps are consistently the biggest
moments of the Q4 calendar. At New Year’s, Drama specials, such as ITV’'s Mr. Bates
vs. The Post Office, will capture consumer attention.

ACTION

‘ ZONE

Source: Ozone, 2024



Unmissable TV
& Streaming

Ozone'’s core American Football
audience has seen much greater
growth with unique users up
+136% YoY, an average of 141k
additional weekly readers and
greater readership in almost
every week so far.

In 2024, Taylor Swift has boosted
engagement, with the singer
mentioned in 23% of NFL-related
articles, as fans follow her
relationship with Kansas City
Chiefs star, Travis Kelce.

G-

Reader engagement with American Football content

= 2023 = 2024

1.3m Super Bowl audiencq
4.4x YoY

0.8m

0.5m

Unique Readers

0.3m

0.0m
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With Netflix broadcasting the Christmas Day NFL games to a
UK audience for the first time this year, and a subscriber base
of 16m households, we're anticipating the audience opportunity
to be bigger than ever.

TAKE

ACTION

Source: Ozone, 2024



Reader engagement with Boxing content

Unmissable TV
& Streaming

Celebrity - Professional

B Page Views == Frequency

40m 6

Celebrity fight night has become

a recent phenomenon, taking off

following the success of KSI vs. 30m
Joe Weller in February 2018.

Since then, fights featuring

Cls Whyte

, Joshua T
so-called ‘non-boxers’ have g S g
aul g
S g — 8
grown by 427%. 5 0 T -
8 vs Parker SRS E
[ 2
g . . . 10m .
While the maJOI.‘lty of Boxing
engagement spikes comes around Helenius
high-profile professional fights,
celebrity exhibition matches are - 5
becoming equally significant in terms of SN SNSSSNNNNNNNANNN YNNI IRIININIIINIINY
SRSSSSSSSgSSSS888gSS88999SS88g9888888RER
both page views and depth of TS8583286865882585835855S85558832888885:258¢
SS55500000000000000000000000000050550005006

engagement across our publishers.

G-

Netflix's move into sports coverage will continue with the coverage of the Jake Paul vs.
Mike Tyson fight in November, With more than 16m households in the UK subscribing
ACTIN to Netflix brands can expect the audience opportunity to reach ‘traditional’ bout levels
of upwards of 22m Boxing page views.

Source: Ozone, 2024



Aligning with the highly relevant, premium

editorial at platform scale

Siii
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News  Sport  Fabulous TV  Showbiz  Money  Travel  Health

Soaps Reality Drama Streaming  Film  Lovelsland

[

News ThingstoDo Food 80rnk Aria&Cuure Travel CltyLife Coca-Cola Foodmarks FeoingCur > United Kingdom

The best Christmas TV to watch for 2023, Popular on Time Out
from Doctor Who to The Godfather SRS

Allthe cool stuff to watch on telly this yuletide

a 2 Witten by Phil do Semiyen & Amy Houghton

TV > Soaps

EMMER-HELL Six explosive Emmerdale
theories: life-changing car crash and
murder twist as Super Soap Week begins

Laura Carreno-Muller

PLANETSPORT

Boxing News

Fighter + Hall Of Fe

Jake Paul: Five potential
opponents if Mike Tyson
bout falls through,
including KSI and Andrew
Tate

Seb Sternik 22 July 2024
'4@'

[f DAOYOXPJ6)



@ONE
Reaching TV lovers and recommendation

searchers this Christmas

Activating Ozone’s unique first party audiences

Christmas Day

What's On TV Sports Streamers

Fight Night Fans

Ozone first party segment Ozone first party segment Ozone first party segment Ozone first party segment
Target all of the highly Reach the nation’s Reach readers of the Target the nation’s
relevant TV guides and biggest soap fans and build-up, coverage and boxing fans and all the
reviews across Ozone's the highly relevant show analysis of the big highly relevant editorial
premium publishers coverage Christmas Day game coverage
27.3M unique users/month 11.6M unique users/month 7.9M unique users/month 10.3M unique users/month




Reader engagement with Movies content across Q4

Festive film
° B Page Views == Frequenc
favourites g o

4 accounts for 30% of annual /
Q ° 40m T

film page views on average, with
engagement building consistently
QoQ throughout the year. 30m

3.75

3.50

Page Views
Frequency

December is by far Q4’s most significant
month, seeing 30% more page views
than October and November. This
growth in interest is driven, in part, by
recommendations on what to watch at
home during the festive period, but
more so as December sees some of the G
year’s biggest releases. October November December

20m

3.25
10m

3.00

With big titles slated for release this Q4, film fans of all genres will be
flocking to publishers for trusted reviews. Film distributors hoping to
achieve the levels of success of Barbie and Oppenheimer in 2023 can
expect film page views of up to 60m per month.

Source: Ozone, 2024



Aligning with the highly relevant, premium

editorial at platform scale

Opinion  Sport Culture | Lifestyle
—

EMPIRE Moviess TV Gaming  Podcasts  EmpreVIP  Shopping  Empire Magazine ¥

2024 culture preview

The films to look forward
toin 2024

Harold And The Purple Unicorns Review The Ministry Of Deadpool & Wolverine
ci R - e  Ungentlemanly Warfare  Re
Review

Timothée Chalamet is back for Dune’s epic
conchision. Toaanin Phoenix returns as

* ke k

ok H ok ok . .
1Saw The TV Glow Janet Planet Review Skywalkers: A Love Story  Twisters Review
Review Theatest fim from buzzy Us studioa2e  REVIEW 8 generaion, Jan do Bont's 1996 1

—
& INDEPENDENT =

NEWS  SPORT VOICES CULTURE

Categories Vv

The Independent's journalism is supported by our
readers. When you purchase through links on our
site, we may earn commission. Why trust us?

Extras > IndyBest > Tech > Television

The 17 best classic
Christmas films of
all time that you
can stream right
now

NAZL b it €T o Con ey e
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Festive film
favourites

TAKE

Broad

Targeting
Film fans Demo e.g.
13.6M unique readers Males 18-34

63M page views

Genre Title
Targeting Specific
Kid's

Actor names

For film releases this Christmas,
our granular audience and
content categorisation allows
advertisers to cover audiences
from the genre-specific to
crowd-pleasing blockbusters.

1.3M unique readers

Animated

1.4M unique readers Director/Producer

names

Action/Adventure

1.2M unique readers
Other relevant

Horror keywords
1.8M unique readers

Streaming show & film

recommendations
20M unique readers

G-




Seasonal style & fashion,
and beauty gifting



Seasonal Style
& Fashion

Typically, Fashion engagement takes
place in the first week of each month, as
readers seek post-payday inspiration.
Q4’s first major peak is in November,
and the second in December.

Women’s Fashion follows a similar
payday pattern. The last week of
October and first week of November
(+11% of the quarterly average), while the
first week of December up +3%.

Apart from a last-minute surge in
interest prior to Christmas, the majority
of Men’s Fashion interest occurs in
October, where page views are as much
as +14% above the quarterly average.

G-

Reader engagement with Style & Fashion content in Q4

== \Women's fashion == Men's fashion

3m

2m

Men's Fashion Page Views

15m
1’4
8
= 10m
[
o
©
o
(=3
9,
£
[}
©
w
K2
S 5m
5
s
Om

40

TAKE

ACTION

41

42 43 44 45 46 47 48 49 50

Week

51

52

Om

Whereas many other categories will increase in engagement the closer we move to
Christmas, the Style & Fashion category instead is heavily influenced by payday, so

consider phasing Q4 delivery to the first week of each month.

Menswear and womenswear audiences behave entirely differently in Q4, so for
brands targeting both groups consider splitting activation to allow for separate

campaign phasing in order to drive maximum effectiveness.

Source: Ozone, 2024



Reader engagement with Beauty content and topics

4m

2m

Beauty & self-
care gifting

Almost 40% of Q4’s Beauty
engagement occurs in November.
The key trigger moment is the
week before Black Friday with
3.2m weekly page views, on
average, in the past three years.

Page Views

Om
Haircare and Makeup are typlcally 40 41 42 43 44 45 46 47 48 49 50 51 52
the biggest Beauty topics. In 2023,

Perfume and Skincare page views W 2021 W 2022 W 2023

grew 3.8x and +25% respectively.
Hair care
% Makeup
Perfume
* Skin care
0.0m 0.5m 1.0m 1.5m

( : Q4 Page Views
Source: Ozone, 2024




OZONE

Aligning with the highly relevant, premium
editorial at platform scale

Lifestyle | Mor

inion Sport Culture
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‘b 2

The Best
™ : Christmas Day
B B Outfit Ideas,
e ae | ot Whatever Your
Plans Might Be

Whether you're lazing, lunching or
hosting...

m




@ONE
Reaching fashion and beauty audiences in

the lead up to Christmas

Activating Ozone’s unique first party audiences

Style & Fashion S(elf) Care

Ozone first party segment Ozone first party segment Ozone first party segment Ozone first party segment
Target the highly Align with relevant Align with relevant Target editorial and
relevant editorial and womenswear editorial menswear editorial and audiences of the latest
audiences reading and its most engaged its most engaged beauty and personal

fashion and beauty readers readers care recommendations

27M unique users/month 18M unique users/month 1IM unique users/month 8.5M unique users/month




Festive fun things to do
and hosting at home



Festive fun &
things to do

In Q4, Ozone’s Events &
Attractions category sees an
average of 35m page views per
week, peaking at 55m page views
in the week before Christmas.

Interest in live entertainment,
including Musicals, Comedy and
Theatre, builds from up to eight
weeks before Christmas.

»

Page Views vs Period Average

READER ENGAGEMENT WITH EVENTS CATEGORIES

175%

150%

125%

100%

75%

== Musicals == Comedy events Theater

-6 -5 -4 -3 -2 -1 Christmas Week

To best reach potential buyers in their booking cycle, begin brand
activations at least three months in advance on categories including
Events & Attractions and Arts & Culture. Tactical activations with
promotional messaging are more suited to shorter activations.

Source: Ozone, 2024



Seasonal show-goers

Survey into ticket buying habits

20%

of events
readers are
enthusiasts

63%

Attend event
with close
relations

70%

Book over a
months in
advance

One in five of Ozone’s Events & Attractions
audience consider themselves to be live
event enthusiasts. However, their first
contact with an event is likely to come from
outside of the events category.

Those surveyed said their primary
motivation for buying tickets is to celebrate
special occasions and seasonal events, like
Christmas. As such, the majority (63%) opt
to attend events with their partners or
family members.

70% of them book over a month in advance,
with 40% booking over three-months in
advanced. But, they can be tempted into
more spontaneous purchases when factors,
like ticket availability, price and location
convenience are favourable.

40%

30%

20%

10%

0%

«( OZONE
@® Aweekorlessinadvance @ A month or less in advance

Three months or less in advance @ More than three months in advance

With a partner With family members Myself With a friend With work

Source: Ozone, 2024
Ozone Pulse Survey, Events & Attractions audience, 500 respondents
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Aligning with the highly relevant, premium
editorial at platform scale

Accidentally Wes Anderson
review — an endearingly wacko
and whimsical show

London, after si
‘and Tokyo, with a tweaked picture line-up. I went in apathetic, writes
Laura Freeman, but left charmed

limeout

News ThingstoDo Food&Drink Art Theatre Travel Offers Coca-ColaFoodmarks Kids Attraci >

® ",_

Things to do

In pictures: the World Naked
Bike Ride 2024 In London

Things to do

Kings of Leon at BST Hyde
Park: timings and everything
You need to know

Sport and fitness

B Where to watch Euro 2024
final n London, from
screenings to sports pubs.

> ——— " Thingstodo
The best Christmas theatre R e
shows for kids and families J———

Eindl factiva antartainmant far s lita anas with A @ida tn 2092% hact Buma 8oyt London

= EvéningNews Qﬂ

BUYAPAPER JOBS VOUCHER CODES ADVER1

London Grammar
announce UK arena
tour including date at
Manchester's AO Arena

'The Greatest Love Arena Tour' will take place
this autumn and include dates in Glasgow,
Manchester and London

This article contains affiliate links, we will receive a
commission on any sales we generate from it. Learn more

000

By Jenna Campbell What's On Editor
19:53, 3 JUL 2024

Bookmark []



Target the 30M people looking to
experience live entertainment each month

Activating Ozone’s unique first party audiences

Culture Cravers

Live
Entertainment
Lovers

@ONE

Ozone first party segment

Target audiences
looking for cultural
experiences, including
museums, galleries and
theatre

27M unique users/month

Ozone first party segment

Target the highly
relevant editorial
coverage and fans of the
live music scene

18M unique users/month

Ozone first party segment

Target readers planning
a day trip, beitto a
musical, theatre show,
sports competition or,
comedy event

1IM unique users/month

Ozone first party segment

Target those planning a
big night out, including
bar and restaurant
recommendations and
nightclubs

8.5M unique users/month




Festive hosting at home

As we move through the quarter
the key trigger moment for Party
Planning is the first week of
December, with page views
increasing by +72% WoW.

+72%

October sees opportunities for
celebration with Diwali and
Halloween. These occasions drive
+50% higher Party Planning
engagement than the annual average.

+50%

Readers turn to publisher for inspiration
on everything needed to throw a great
party, including decorations, party food
and drinks. Target these specific interest
segments and maximise the 120m
relevant page views seen in Q4.

TAKE
ACTION

% of Quarterly Page Views

== Home Entertaining == Party supplies & Decorations

50%

40%

30%

20%

10%

0%

== Alcohol

(ozone

Brits are in the party mood in Q4 and our publishers are there to help

== Party Food

October November

December

Source: Ozone, 2024
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Aligning with the highly relevant, premium
editorial at platform scale

THE
un UK Edition v Search Q

News  Sport  Fabulous TV  Showbiz  Money  Travel  Health  Tech  Motors [

News Retail Property Tips Business SunSavers  SunJobs

8 Q

How to make a
Christmas foliage
chandelier centrepiece

Find out how to make your own
hanging ceiling wreath for your
Christmas table with our step-by-

9 elegant slogan napkins to give ikt . . step tutorial!
your dinner party a boost SUN SAVERS Six budget tips to help you
host a festive dinner party at home for less n n
T And how encouraging guests to bring their favourite drinks can save you a bundle
o000




Reaching audiences from home inspiration to

home entertainment

Activating Ozone’s unique first party audiences

Home & Garden

Ozone first party segment

editorial

17M unique users/month

Party Preppers

Target highly engaged home inspiration
seekers and align with the highly relevant

Ozone first party segment

Target those planning their festive
celebrations, including decorations, party
food must haves and the perfect alcoholic

(or non-alcoholic!) accompaniment

7.7M unique users/month

@ONE
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@ONE

The gift of tech

Consumer technology and devices are a festive go-to for gift buyers

More recently tech offers begin well o

in advance of Black Friday. With this,

the first spike in interest comes in

early October as promotions go live. 4

Further spikes are driven by the 3m

October payday, with Tech page 2

views up +7% WoW, and the week 2

prior to Black Friday, with page views &

up +6% WoW. o M

Although engagement is not dictated .
TAKE by Black Friday, it certainly is a key "

trigger moment. Phase campaigns for
ACTIN exponential growth from this point

gl 07 il Chne e, O e 41 42 43 44 45 46 Black 48 49 50 Chrst 52

Friday mas

Week

Source: Ozone, 2024



Technology
gifting

Across the most popular tech
product categories, the week
prior to or the week of big
sales events typically drives an
increase in engagement of up
to +35% on average, although
the level of impact does vary
between products.

*®

Page Views

TECH BY CATEGORY, SALES VS. NON-SALES PERIODS

+11%

B Sales Period W Non-Sales Period

+11%

Home entertainment systems Laptop Smartphone Tablets

+11%

Growth for the most
engaged with
product categories

+64%

Higher Laptop page
views in sales weeks
VS non-sales

Wearable tech

As the most highly engaged with technology product categories, Home Ents Systems
and Smartphones see +11% page views growth the week prior to and the week of big

sales events, delivering 100k+ additional online readers each week.

While volumes are lower when looking at device categories, online readers are much
more likely to engage with content about Laptops, Tablets and Wearables during sales

periods, with up to +64% more page views vs. non-sales weeks.

Source: Ozone, 2024
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Aligning with the highly relevant, premium

editorial at platform scale

uuuuuuuuu e

@ INDEPENDENT e Y -
NEWS SPORT VOICES. CULTURE LIFESTYLE TRAVEL PREMIUM MORE INDEPENDENT @
Home & Garden  Mattresses  Tech Fashion & Beauty Kids  Sports &Fitness More Deals  Vouchers

Wy st 7

Extras > IndyBest > Cyber Monday

Best Cyber Monday home appliance
deals, from air fryers to coffee machines

Why not upgrade your home gadgets in the post Black Friday sales?

LoisBorny + Monday 27 November 2023 18:55 GMT @ [+ X¥]

The Telegraph 1 s

Cyber Week 2023: best tech deals

with Cyber Week deals from Cur

sﬁn News Sport Fabulous T

e

-2

TESTED

Tech > Phones & Gadgets

MERRY TECH-MAS! Ultimate Tech
Christmas gift guide: The best
gadgets and games for ANY
budget

All recommendations within this article are informed by expert
editorial opinion. If you click on a link in this story we may earn
affiliate revenue.




@ONE
Target the 26M readers of tech reviews and

recommendations this Christmas and Black Friday

Activating Ozone’s unique first party audiences

Personal Tech

Ozone first party segment Ozone first party segment Ozone first party segment
Target readers of the highly Reach readers in search of the Target the savvy consumer
relevant tech reviews, best new home appliance, as looking for the latest piece of
including smartphones, well as aligning with the smart tech for their home
wearables, laptops and more! highly relevant editorial itself
9.6M unique users/month 6.IM unique users/month 3.6M unique users/month
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Giving a little luxury //




Festive luxury
gifting

Interest in Luxury Products
goes through less fluctuation
throughout the year compared
to Designer Goods, which sees
much clearer seasonal peaks
and troughs.

Luxury Products Designer Clothing

(ozone

== | uxury products Designer clothing

800K
600K
12
2
2
>
9 400k ~
©
o
=
X
[}
(]
= 200k
Ok
40 41 42 43 44 45 46 Black 48 49 50  Christ- 52

+64%

Designer Goods
page views from
Black Friday

TAKE
ACTION

Friday mas

Week

While both Luxury Products and Designer Clothing spike during the week prior to
Christmas, the former is much less impacted by key sales periods. In the lead up to

and during Black Friday, Luxury Products see a +23% increase in reader engagement,
while Designer Goods increases by as much as +64%.

All of this data supports the rise of the quiet luxury trend, where a more affluent
audience is less influenced by sales periods and celebrity culture. This Luxury

audience can be reached with equal impact all year round, providing a great
opportunity to reach affluent consumers outside of cluttered seasonal moments.

Source: Ozone, 2024



Aligning with the highly relevant, premium
editorial at platform scale

The best luxury gifts for men
Fro i sh specdboats, there ing here
for every man. By Peter Howarth z]’t ’zclcgmpb Login =

Q  News Olympics Sport Business Money
LIFESTYLE

Q Explore Lifestyle...

Lifestyl

THE WALL STREET JOURNAL.

The 16 best Christmas food gifts of
2023, from luxury panettone to cake
stands

From coffee to amaretti and chic cookware, our

food columnist Xanthe Clay picks the best
Christmas food gifts of 2023

Xanthe Clay

15 December 2023 - 4:32pm
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Targeting luxury audiences as through the gifting
season

Activating Ozone’s unique first party audiences

Luxury Lovers Designer Devotees

Ozone first party segment Ozone first party segment
Reach our discerning luxury lovers Target editorial and audiences looking
across the slower growing trends to splurge on designer clothing in the
across Ozone's publishers run up to Christmas

4.0M unique users/month 1.4M unique users/month




